B e SV "“'"“ﬁ

e years ago how we could make a major
contribution in the coming years to social
welfare. Humbly we decided to partake in
charity work during the Katrina hurricane
disaster in 2005 to support victims as well

as organizations that had been providing aid
to these sufferers. We offered our U.S.-based
teleconferencing services free to both victims
as well as non-profit organizations. Also,
about a year ago, my wife and [ founded
Tamarind Arts Council (TAC), a non-
profit organization dedicated to promoting
art of Indian influence in North America.
Our focus is to support all types of artistic
expression, including performing and fine
arts inspired by the arts of India. In addition
to hosdng artist interviews, producing art
shows, and providing a creative outlet for
performance artists, Tamarind Arts Council
sponsors various art related activities and
cross-cultural events throughout the year such
as: film screenings & lectures, cultural dance
performances, book launches and readings,
artist performances, and Indian musical
concerts. These events stir the interest of a
wide variety of audiences to the Indian art
scene. The Tamarind Arts Council provides
fellowships and scholarship opportunities and
we have also established an outreach program
to art schools in India, which aims to main-
tain and improve art universities, while also
creating a channel for creative connections
between India and the U.S.
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KC: For better or worse, the technologi-
cal world is here to stay and the global
society is being divided into two groups:
the “communication rich” and the “com-
munication poor.”

Because the Internet and telecommunications
industry have profoundly affected the modern
workplace and professionals in all fields are
expected to be ‘Information and computer
literate,” emailing, teleconferencing, faxing,
instant text messaging, and the cell phone can-
not be overlooked. I believe we should provide
the same tools to non-profit organizations so
that they are not left behind.

As part of the telecom industry, we are
very conscientious of our responsibility to
society as a whole and feel that the time
has come for us to deploy information and
communications technology knowledge,
tools, and experience towards solving the '
needs of the larger community in India. In
the business world, face-to-face meetings
produce the opdmum results but in most
cases it is not practical. Teleconferencing is
a practical, secure, and economic business
tool, available 24 hours/7 days a week.

We would like to bring these communica-
tions tools to non-profit organizations and
work with other partners so thar the full
spectrum of available technologies can be
provided to non-profit organizations.
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daily, weekly, monthly, quarterly and annual

business telephone conferencing,

Conferencing is also a solid personal
productivity tool to conduct business. In
today’s competitive business environments,
organizations around the world are searching
for better and innovative ways to get the most
of their meetings. We make it easier, and far
more valuable and effective to collaborate
with co-workers, partners, and customers
locally and globally. It should be emphasized
that audio conferencing is an enhancement to
business communications, not a replacement.

RT: What are your future plans for serv-
ing the community?

KC: We are currendy working with Tech-
Soup in San Francisco to provide global con-
ferencing ro Indian non-profir organizations.
We would like to offer free global conferenc-
ing to U.K. based non-profit organizations
or donors who are working with Indian non-
profit organizations. We are in the planning
and implementation stages with the Charity
Technology Trust of the U.K.

As you know, non-profit organizations are un-
der constant financial pressure to manage their
operating budget. We believe that this donated
service will enhance communicatons and
more specifically international conferencing,
We will also continue to explore ways to bring
technology to non-profit organizations. €IS
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